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KID ACTIVISM: ORGANIZING A FUNDRAISING CAMPAIGN 

Kids have the ability to influence the world in powerful ways.  Whether it be in the face of a 
natural disaster or a concern about chronic poverty or inequality, kids can make a big 
difference.  They can both address global challenges directly through fundraising and 
educate their peers about global issues, thereby developing greater awareness about the 
world.   
  
There are three main steps in organizing a funding campaign aimed at addressing a global 
issue or disaster: 
 

A. Understanding the problem… Know something about the issue or event and 
resulting problems if you are going to convince others to support your cause. 

B. Acting on your concern…. Take the knowledge and understanding you gain during 
your research and create a campaign through which to engage others. 

C. Organizing for success… Get organized in order to make sure that the money you 
raise is accounted for and gets to the right place. 

 
This information is written for kids to help them organize their campaigns.  Attached are 
worksheets to help track your information. 

A. UNDERSTANDING 
 
1. The issue 
What issue or event do you really care about?  How do you want to address this problem? 
Your campaign needs to focus on a specific problem in one community or part of the world. 

 What makes this issue so important? 
 What are the most compelling parts of the issue? 
 What things are already being addressed by other organizations? 
 What is something different your own campaign could do? 

 
2. Problem 
In the case of a disaster, the problem can be simple.  In other cases, the problem can be 
quite complex-- it takes a lot of “whys” to drill down into the specific societal reasons for 
poverty and other world issues.  Describe the problem with as much detail as possible. 

 Who is being affected by the problem? 
 What makes this problem particularly important? 
 What led to this problem in the first place? 
 Are there smaller problems within the larger problem that need to be addressed? 

 
3. Solution 
What is the solution to this problem?  There can be multiple factors involved in working 
toward a solution to a problem, especially a large scale one. 



2 
Kid Activism: Organization a Fundraising Campaign 
Developed by Nancy Bacon, The Social Change Collaboratory (socialchangecollaboratory.org) 

 Who is being helped by the solution?  
 How does the solution provide an answer to the problem? 
 Is it a band-aid solution, one that will just temporarily help, or is it working toward 

long term change?  This is less important in the case of a disaster. 
 Who should implement the solution? 
 How will the solution be implemented? 

 
4. On-the-ground organizations 
In most cases, there are already organizations doing the work that you want done through 
your campaign.  If you decide to raise money for a specific organization like the Red Cross, 
know something about it.  What did it do in the last emergency, how long has it been 
around, and why is it the best organization to support now?  Be ready to share this 
information with others.  They need to know where their money is going. 
 
Note: Often people react to severe need by wanting to gather stuff—school supplies, 
clothes, etc.  While this might seem to be the most direct way to solve a problem, it actually 
is not the best way to help local people.  Don’t assume what people need—on-the-ground 
organizations know best.  The postal system might not work after a disaster, and in all 
cases, who is going to hand out what you collected?  Buying things here to send helps our 
economy, not the local economy, which surely needs significant investment if there is 
widespread suffering. 

B. ACTING 
 
1.  Campaign name 
Come up with a name that has meaning for the people faced with the issue. Brainstorm 
thoughts, words and phrases connected to the project you want to work on.  

 What do you want the first impression of the campaign to be? 
 What does the name say about the campaign? 
 If it is a long-term project, what role did local people play in choosing the name? 

 
2. Call to action 
Why should people support your campaign?  What do you want them to do? 

 What impact will your campaign have on the problem or world as a whole? 
 How do you convince people it is so important? 
 Would you be convinced by the call to action? 

 
3. Slogan 
Come up with a slogan that captures your call to action. It should be short and do a good job 
of explaining what you what them to do.  

 What does the slogan say about your campaign? 
 Does it address what people can do to help? 
 Is it catchy? 
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4. Image 
 
Logo Picture 
A logo is a graphical representation of a 
product, organization, or campaign.  
Brainstorm images that may be associated 
with the ideas behind your own campaign. 

 Who should design the logo? 
 What meaning is there behind the 

logo? 
 What sort of image does the logo 

present to the world? 
 What should be included in the logo? 
 Should the logo be simple or very 

descriptive of the campaign’s work? 
What is the right balance? 

Choose a photo or picture that represents 
your campaign. Perhaps something that 
shows the magnitude of the problem or 
something that shows the potential future 
once that problem is addressed. Either draw 
it or find one online. 

 What sort of picture would be best? 
 How should the picture be chosen? 
 Does it allow the people pictures to 

maintain their dignity?  (Avoid 
pictures that the people would find 
embarrassing or demeaning.) 

 

 

C. ORGANIZING 
 
A successful campaign is one that is well organized behind the scenes.  Depending on the 
scope of your campaign, some of these issues may be worth considering. 
 
1. Permission 
It is important the you get the permission of the person in charge of the location in which 
you want to run your campaign.  That might be a school, a church, or a civic organization.  
 

 Get permission from the principal or person in charge.  Ask for permission to do 
some of the following: 

o Hang posters around the building. 
o Email families directly. 
o Include information in regular information home. 
o Ask office staff to help collect the money. 
o See if you can organize an assembly or class visits. 

 Inform teachers.  You can use the flyer to do that.  The principal or a parent can 
email them.  Ask the principal what would be best. 

 
2. Build a committee 
Most people give because they see other people giving, and kids are no different.  Invite 
friends from different classes to help get other kids to give.  If you have time, you can build 
a committee with representatives from each classroom.  Hold meetings during lunch to 
share the information you gathered through this process.  Committee members will need to 
understand the problem better, know how you are a group are planning to respond, and 
contribute to the overall organization of the campaign. 
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3. Calendar 
Decide when the campaign will begin and end.  In the case of a disaster, this timeframe 
might be short, like two or three weeks, because other kids will know about it from the 
news.  In the case of a larger, more complex issue, you might take four weeks to give 
yourself time to educate others. 
 
4. Marketing 
Decide what sort of marketing materials you are going to create with the information you 
have gathered under “Understanding” and “Acting.”  You can use the worksheet as a 
guideline.  Some possible ways of marketing include: 
 

 Create a flyer. 
 Create posters and hang them wherever you can. 
 Email families… Write the template(text that can be used by many kids) of an email 

to send to friends. 
 Include information in regular school communication. 
 Create a competition between classrooms to see which classrooms can get the 

highest level of participation.  (You might not want to focus on a competition around 
the highest giver because that benefits wealthier kids with parent support.  The goal 
is involvement.) 

 Organize an assembly or class visits. 
 

5. Money 
If is important to have a safe and secure method for handling money.  You don’t want to do 
all of this work to organize a campaign only to have the money lost or stolen.   
 

 Organize how kids should contribute… a jar in the office, a jar in each classroom? 
 Organize when those jars will be emptied and by whom (a parent should probably 

be involved to make sure the money is not lost). 
 Decide when the campaign will end… what is the last day to give.  Communicate this 

through marketing and to your committee. 
 At the end, ask a parent to write a check or give the money through a website. 

 
 
6. Celebration 
It takes a community to pull off a successful fundraising campaign, and it is important to 
acknowledge the work that your community has put into your campaign. 
 

 At the end of the campaign, post on all posters how much was raised.  After a few 
weeks of advertising the campaign’s success, be sure to take all of the posters down. 

 Thank the principal and teachers for their help. 
 Thank your committee, and acknowledge people who have given extra effort. 
 And finally, celebrate your contribution to the alleviation of suffering somewhere in 

the world.  Think about what you have learned during the campaign.  
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KID ACTIVISM: ORGANIZING A FUNDRAISING CAMPAIGN 

A. UNDERSTANDING 
 

Issue… What happened? 
 
 
 
 
 
 
 
Problem… What are the problems that resulted from what happened? 
 
 
 
 
 
 
 
Solution… What are the solutions?  What is needed to help? 
 
 
 
 
 
 
 
 
Organizations… What organizations are working on solutions? 
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KID ACTIVISM: ORGANIZING A FUNDRAISING CAMPAIGN 

B. ACTING 
 

Campaign name… What do you want to call your campaign? 
 
 
 
 
 
 
 
Call to action… Why should people support your campaign? 
 
 
 
 
 
 
 
Slogan…. Can you describe your campaign in a few words? 
 
 
 
 
 
 
 
 
Image… What logo or picture captures your campaign? 
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KID ACTIVISM: ORGANIZING A FUNDRAISING CAMPAIGN 

C. ORGANIZING 
 

Permission 
 

 Permission from the principal or person in charge.  I have permission to… 
o Hang posters around the building. 
o Email families directly. 
o Include information in regular information home. 
o Ask office staff to help collect the money. 
o Assembly or class visits. 
o Other: __________________________________________ 

 Inform teachers or others who work at campaign site.   
 
Notes: 
 
 

Committee 
 

 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 
 ____________________________________________ 

 
Notes: 
 
 

Calendar 
 

 When will the campaign begin? ____________________________________________ 

 When will the campaign end? ______________________________________________ 
 
Notes: 
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Marketing 
 

What Who By when 
Create a flyer   
Create posters   
Write email template   
Send out emails   
Include info in regular 
communication to families 

  

Assembly or class visits   
Other:    

 
Notes: 
 
 
 
 

Money 
 

 What will you use to collect the money? (Jars, envelopes…) _____________________________ 
 Who will empty the money collected? _____________________________________________________ 
 When?   How often? _________________________________________________________________________ 
 What parent will oversee the collection of money? _______________________________________ 
 What parent will write a check or give money on-line? __________________________________ 

 
Notes: 
 
 
 

Celebration 
 

 Post on all posters how much was raised.   
 Take down all posters (after a couple of weeks). 
 Thank the principal and teachers for their help. 
 Thank your committee, and acknowledge people who have given extra effort. 
 Celebrate your contribution to the alleviation of suffering somewhere in the world.  
 Think about what you have learned during the campaign. 

 
Notes:  

 
 
 


